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The Unread Messages project and exhibition seeks to rebalance  
our relationship with technology.

Creative agency Six:Thirty presents Unread Messages, a pioneering  
research and design project exploring the ways in which technology  
is affecting how we think, act and behave. 

Based on new research by project partner Northstar, Unread Messages 
culminates in a gallery exhibition in London, March 2016. The exhibition 
will feature original digital, physical and interactive products designed to 
lead us towards a healthier relationship with technology.

unreadmessages.com

Technology promises to liberate us, but this freedom comes at a price.  
The digitisation of our everyday lives saves us time and brings us closer  
to the people we love. Yet at the same time, we feel rushed, isolated or  
enslaved by our devices. 

Unread Messages aims to stimulate discussion and debate amongst designers  
and the public around the social, cultural and ethical implications of existing and  
emerging technologies.

In October 2015, collaborating partner Northstar ran an open online community to 
gather opinion from 125+ members of the public. Discussion topics included social 
media, email and messaging, the “always on” lifestyle, notification overload, data 
deluge and device addiction.

From these attitudes and insights emerged three core themes:
Empowered But Dependent, The Curated Self and Compulsive Behaviours.

A group of international multidisciplinary designers were then tasked with finding 
innovative responses, based around these themes, to the question: how can we 
improve our mental wellbeing by changing our relationship with technology?  
Their responses will be exhibited at a London gallery in March.

Accompanying the exhibition, the Unread Messages website will act as a portal  
for continued research, plus photography and videos of the designers’ responses.

ENDS

Rethinking our relationship with technology. 

Unread Messages
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Notes to Editors

Participating designers

Dean Brown                www.mrdeanbrown.co.uk
Debbie Ding                www.dbbd.sg
Takram London     www.takram.com
Paul Macgregor     www.socketstudios.com
Matteo Loglio                 www.matlo.me
Matan Stauber      www.cargocollective.com/matanstauber
Zanellato/Bortotto                www.zanellatobortotto.com

About Six:Thirty

We are a creative agency whose tools are design and technology. 
We build meaningful brands and user experiences that bring positive 
and lasting value.

Our experience covers identities, websites,apps and digital installations. 
Working with a cross-disciplinary approach, our network of collaborators includes 
internationally recognised designers and creative technologists. Having previously 
delivered projects for the London Design Festival, the V&A and the Design 
Museum, Six:Thirty has extensive experience in running and curating  
successful exhibitions.

www.sixthirty.pm

About Northstar

Northstar Research Partners, a member of the MDC Partners Network, is a 
leading global full-service market research and consulting firm. Established in  
1998 and having grown to 50+ team members, Northstar has completed over 
5,000 qualitative, quantitative and consumer anthropology studies with services 
in both consumer and business-to-business channels.

www.northstarhub.com

Research platform partner: CMNTY

www.cmnty.com

Contact

Roma Levin - Six:Thirty co-founder
Email: roma@sixthirty.pm
Tel: 07821 402 313

James Cuddy - Six:Thirty co-founder
Email: james@sixthirty.pm
Tel: 07730 619 096


